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1. FENIKA ZTOIXEIA

NMpoowTikd XTolxXEia:

Etrwvupo: Matraiwavvou

Ovoua: Euyevia

Ovoua Matpdc: "ewpylog

Ovopa MnTpadc: MoAu&évn

Huepopnvia MNévvnong: 22 Attpihiou 1974

Toétog Mévvnong: O@eooalovikn

Oikoyevelakn Kardoraon: ‘Eyyapn pe 2 maidia

Aic0Buvon Karoikiag: MapackeuotrouAou 50 KaAauapid
HAekTpovikn AiguBuvon: epap@mikt.teithe.qgr

TnAépwva ETmikoivwviag: 2310447568 — 6937444981

1. ZNMOYAEZ

2014

2005

1998

1997

1997

AIBAKTOPIKO SiTTAwUA OTNV aglIoAGynon TNG TTOI0TNTAG TWV
uTTNPECIWV HAekTpOVvIKOU EpTropiou, atmd 1o THANa
Epapupoopévng TTAnpo@opIikAg Tou lMNavetoTnuiou
MAKEAONIAZ

MeTamTuxX10KOC TiTAOG OTTOUdWY OTA ZUCTAMOTA YTTOAOYIOTWV

Tou TuNuatog Epapuoopévng NMAnpoeopikng, MNMavetmoTtriuio
Makedoviag. Auo £1n oTToUdWV

AimAwpa g1dikeuong 010 MApPKETIVYK Tou lMavetTioTnuiou
Northumbria, Newcastle, AyyAia. ‘Eva €é1og otToudwyv .

MoTomroiNTikG S1Toudwv MoAuTexveiou TG PivAavdiag oTo
AieBvég Eptropio kai AieBvég MAPKETIVYK, UTTOTPO®N TOU
TTpoypdaupatoc ERASMUS

Mruxio Tou TRUaTog Aloiknong Etmixeipriocwy, ZxoArn Aloiknong
kal Oikovouiag, T.E.l Zeppwv. Té€ooepa £Tn OTTOUdWV

Zéveg NAwooeg:

AyyAIka:

DIAaVOIKA:

ApIOTN yvWaon TTOU TTICTOTTOIEITAI JE TNV OTTOKTNON
MeTaTTTuXIakou TiThou otn M. Bpetavia (Y.A. E5/2014/
16.10.98, ®EK 1152/T.B/ 3.11.1998)

Métpia (MapakoAouBnaon evog akadnuaikou £Caprvou
péow Erasmus otn PivAavdia)
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2. TPEXOYZA AMNAZXOAHZH

10/18

ETtrikoupn ka@nyntpia, oto TuRua Aioiknong Opyaviouwy,
MdépkeTivyk Kal Toupiopou, Tou AigeBvoug MNavetoTnuiou
EAMGSog(DEK diopiopou Teuxog I 1217/19.10.2018,
OEK povipgotroinong Teuxog I’ 1585/22.02.2022)

3. ENATTEAMATIKH EMNEIPIA

1/06 £wg 5/18

3/01 éwg 10/04

7/98 £éwg 8/99

6/98 éwg 8/98

8/99 éwg 11/99

8/99 éwg 12/99

AlcuBuvTpia TTapapTAPaTog - Y1eubuvn MNAnpo@opiakwyv
2uoTnuaTwy Aloiknong & MapkeTivyk kai Social media
MapkeTIivyk Tou KEK IAZQN

YmeuBuvn TTAPOPTAPOTOG, ME KUPIO QVTIKEIUEVO TO
oXeOI00WO TTANPOPOPIAKOU CUCTANATOG dlaxeipiong yia
TNV ~ uAotroinon  TTPOYPAPMATWY  KATAPTIONG,  TOU
mapaptiuatog TNG MASTER K.E.K. A.E ©eccoalovikng

YT1rodieubuvTpia oto Eupwtraikd Kévipo ETTixeipnong kai
Kaivotopiag, EU B.I.C pe avTtikeipevo dpaoTtnpidTnTag
TOV TOhEA TOU MAPKETIVYK Kal TwV Anuooiwv ZxE0ewv

AlOXEIPIOTAG  EKTTAIOEUTIKWY  I0TOCEAIDWY  yiIa  TO
mpoypappa «AIKTYA» OPIZONTIA APAZH GUNET (A’
E.MN.E.AEK), T.E.l ZEPPQN

AlOXEIPIOTAG  EKTTAIOEUTIKWY  I0TOOEAIdWY  yIO  TO
mpoypappa «AIKTYA» OPIZONTIA APAZH GUNET (A’
E.MN.E.AEK), T.E.l ZEPPQN

EmoTtnuovikdg ouvepydTng oTnV £QApPoyh TNAEUATIKAG
o10 €pyo  «AuvarotnTeg-NPOOoTITIKEG  dIACUVOPIAKWY
OIKTUWV HE XPAON TNAEPATIKAG yia dlacuvdeon Kal
ouvepyaoia Zeppdikwv MME — utnpeoiwv pe KOoPBIKG
avaTrTuglaka onueia Tng BouAyapiag» yia 170 K.E.K
Nopapxiakig Autodioiknong Zeppuwv

4. AIAAKTIKH EMMEIPIA XTH TPITOBAGMIA EKMNAIAEYZH

2018 - 2022

Emikoupn Kabnyntpia (PEK &iopioyot Teuxog [
1217/19.10.2018 kai ®EK poviyotroinong Teuxog I
1585/22.02.2022).

MaBrAuata TTou d1I0A0KW:

MpotrTuyioka:

Alaxeipion Twv Zxéoewv ue TnG MNeAdreg (e-CRM)
Wnoiakd MApkKeTIvyK

HAekTpoviko Emixelpeiv

AieBvég MApPKETIVYK

AieBvég MavaTtuevt

AN N NI NN
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MeTatrTuxiakd o1o MM Tn¢ Aloiknong ETxeIpAoEwV:
v ANayni-Kaivotouia ETTixeipnuatikdtnta
v NigBvég MApPKETIVYK
MeTamTuxiaké oto NMZ 1nc Aloiknon¢ EKTTaIOEUTIKWY
Movdadwv
v Kaivotopia otnv Ektraideuon (2018-2019)
v Ac@AA&ia TTANPOPOPIAKWY CUCTNUATWY Kal
GDPR (2021)
MeTatrTuxiakd oTo NMMZ 1n¢ Anuéaoiac Aioiknong
v MApKETIVYK YTTNPECIWV

v Mdavarluevt

v HAekTtpovikéc YTTnpeoieC

2000 - 2018 EpyaoTtnplaki/emoTnuoviky  ouvepydmnda oT1o  TEI
@eooolovikng, TUAMa  Eptopiag  kar  Alagruiong/
Aloiknong Emmixeipriocswv
2UYKEKPIYEVA €ixa avaAdaBel Tn d1IdaoKaAia BewpnTIKWV
aAAG Kal epyaoTnEIOKWY/ QPOVTIOTNPIAKWY HEPWYV TWV
pMadnudaTwy:

MavarlpevTt-Aloiknon ETmixeiprnoswyv

AleBvEG MAPKETIVYK

Epapuoopévn ‘Epeuva MAPKETIVYK

Eg@appoyég MapkeTivyk pe HIY (SPSS)

HAekTpoviky Alaxeipion Twv 2ZXEOEWV MHE TNG

MeAdTeg (e-CRM) — Ocwpia Kal EpyacThpIo

HAekTpoviko Emixeipeiv

21patnyIkn MAapKeTIVYK

EpyaAcia d1adIKTUOU YIa ETTIXEIPNOEIG

AN N NI NI

2015/16- 2018

ANINIAN

EmoTtnuovikn Zuvepydmda oto [MTM2Z Tou TURuaATog

Aloiknong Emixeiposwyv Tou ATEIO
AN\ayi-Kaivotoyia ETTixeipnuatikOTnTa
AleBvEG MApPKETIVYK

1998-2000 EpyaoTtnpiaki ouvepydmda oto T.E.l >eppwv, TUARUA
Aloiknong ETmixeipriocswv
2UYKEKPIUEVO  gixa avaAdper Tn  O1daoKaAia  Twv
EPYOAOTNPIAKWY /KAl  @POVTIOTNPIAKWY HEPWV  TWV
MadnudaTwy:
v Emyeipnolokég Emikoivwvieg
v E@apuoyég TnAepaTikAg

5. ZYMMETOXH ZE EPEYNHTIKA MPOrPAMMATA

1. Zuppertoxn oto mpodypappa «AIKTYA» OPIZONTIA APAXH GUNET
(A" E.M.LE.AEK), T.E.I EPPQN w¢ JdiaxeipioTpia EKTTAIDEUTIKWV
IOTOOEANIOWV.

Yelida 4 and 12



Buoypagwd Enpeiopo — [onaiodvvov Evyevia

2. OpyavwrTikn Kal AloiknTIKR YTTOOTAPIEN KATA TO JEPOG TTOU OPOpPa OTO
TEI Zeppwv ToUu TTpoypduuatog “METHODIOS” tou TEI Koldavng,
(EMEAEK B KI1%), pe emoTnPoviko uttelBuvo Tov Kabnyntr AnuiTpn
ZnooTToUuAO..

3. ZUPMETOXN WG ETTIOTNUOVIKOG OUVEPYATNG OTO EPEUVNTIKO €pYyo
THAEMATIKHZ «AuvatotnTeg-INMpooTITIKEG dIaCUVOPIOKWY  BIKTUWV
ME xprion TnAEPaTIKAG yia dlaoUVOECN KOl OUVEPYATia ZepPATKwWY
MME — utrnpeoiwv pe KouPIKA avatrTuglakd onueia tng BouAyapiagy»
1Tou uAotroinoe 1o K.E.K Tn¢ Nopapxiakng Autodioiknong Zeppwv-
TEIl Zeppwv.

4. Xuppetoxn oto mpoypauua «EMIXEIPHMATIKOTHTA» tou ATEIO,
WG ETMOTNUOVIKOG OUVEPYATNG, ME ETMOTNUOVIKA UTTEUBUVO TOV
KabnyntA K. ABavaacio MTreAiodn.

5. Zappaviwtn, X., Aonuakétroulou K. kai MNatraiwdavvou, E. (2010).
Epeuvnrtikn HEAETN TTPOCOIOPICHOU TWV TTAPAYOVTWY ETTITUXIOG
ouoTnuaTog dlaxeipiong oxéoewv Pe TnG meAdteg (CRM) ota
cevodoyxeia TG Bopeiag EANADAG, CUPPETOXN WG ETTIOTNHOVIKOG
ouvePYATNG TNG TTapattadvw épeuvag, Emrpotr) Epsuvwy Tou ATEIO,
1/5/2010-31/8/2011.

6. ZuppeToxn o010 £pYO ME TITAO «PWTONAEKTPOKATAAITIKA TEXVOAOYia yia
MeTaTpoT Tou dlogeidiou Tou AvBpaka (CO2) TTou TTPOoEPXETAl ATTO
Tov NAI0 o€ TTpdaoiva xnuika», ata TTAaioia Tou HORIZON 2020, kai
emoTnUovikd  utrevBuvn TV Emmikoupn  KabnyiTtpia  Aviwvia
AeAnoTaupou..

7. ZuppeTOXN OTO €pyo ME TiTAO S.V.0.V.e Kkal €mMOTNUOVIKA uTTEUBuvn
TNV KaBnyAtpia lwdvva Acovtapidou.

8. Zuppetoxn oTO épyo YT1rootipign MapepBaocwv
Koivwvikng Mépiyvag  doirntwov - Tou  ALlNa.E.  (AAegavdpeiag
MavemmoTnUIoUTTOANG)» Kal €mMOTAPOVIKG uTreuBuvn Tnv Kabnyntpia
Eupudikn ZaxotrouAou.

6. AHMOZIEYZEIZ ZE NPAKTIKA YNEAPIQON ME KPITEZ

C39

Prassa, M-A., Kilipiri, E., Papaioannou,E., Hatzithomas, L., Kakkos,
N.(2022). Analysis of B2B social media content: A qualitative approach
based on firm resources and capabilities in ICCMI2022, 10th International
Scientific Conference on Contemporary Marketing Issues, 8-10 July,
Naxos, Greece, 2022, pp.256-264.

C38

Vouzdouka, A., Papaioannou E., Nanos, |. (2022). Gig workers’
motivation and job  satisfaction: the “Wolt” riders’ case
study, in ICCMI2022, 10th International Scientific Conference on
Contemporary Marketing Issues, 8-10 July, Naxos, Greece, 2022, pp.217-
224,

C37

Astrini, N., Kotzaivazoglou, |., Papaioannou E., Asimakopoulos, C.,
Nanos, |. (2022). Hellenic Banks’ CSR in Culture and its evaluation by the
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public, in ICCMI2022, 10th International Scientific Conference on
Contemporary Marketing Issues, 8-10 July, Naxos, Greece, 2022, pp.209-
216.

C36

Delistavrou, A., Papadopoulos, N., Nanos, |, Papaioannou E.,
Asimakopoulos, C. (2021). Young Consumers Intentions to Buy Online
Ecological Cosmetics, in ICCMI2021, 9th International Scientific
Conference on Contemporary Marketing Issues, 3-5 September, 2021,
Virtual Conference, pp.172-177.

C35

Sevaslidou, J. and Papaioannou, E. (2021). A novel approach for hybrid
recommendation systems, in ICCMI2021, 9™ International Scientific
Conference on Contemporary Marketing Issues, 3-5 September, 2021,
Virtual Conference, pp.190-196.

C34

Kilipiri, E. and Papaioannou,E. (2021). Role of Social Media and
Influencer Marketing in the attractiveness of Tourism Destinations using
Location Based Social Media Data, in TOURMAN 2021, International
Scientific Conference. Restarting tourism, travel and hospitality: The day
after, 21-23 May, webinar, pp.267-270.

C33

Kassara, T.A. and Papaioannou, E. (2021). Consumer behaviour during
COVID-19 in the pharmaceutical sector, 2" International Congress on
Management of Healthcare (ICOHEMA 2021), 19 -21 March, webinar, pp.
139-142.

C32

Nikolaidou, S., Papaioannou, E., Assimakopoulos, C. (2020). “Social
media adoption & advertising in B2B context: a case study of a mining
industry on facebook and Instagram” in ICCMI2020, 8" International
Scientific Conference on Contemporary Marketing Issues,11-13
September, 2020, Virtual Conference, pp. 257-265..

C31

Papaioannou, E., Nanos, |., Assimakopoulos, C. (2020) “The Use Of
Social Networking In Higher Education, -The Case Of Greek Universities”
in ICCMI2020, 8" International Scientific Conference on Contemporary
Marketing Issues,11-13 September, 2020, Virtual Conference, pp.251-
256.

C30

Theocharis, D. & Tsekouropoulos, G. & Papaioannou, E. (2019).
“Customer engagement in sports brand strength and brand equity through
social media” in International Conference on Economic Sciences and
Business Administration (ICESBA 2019), Procedia of Economics and
Business Administration, 15-16 November, Bucharest, Romania, pp 187-
196.

C29

Assimakopoulos, C. Papaioannou, E. Sarmaniotis, C. Pavlidou, P.
Harizani M. and Tzelepi, (2019) A. “Service quality parameters of Greek
dynamic pricing platforms in International Conference on Economic
Sciences and Business Administration (ICESBA 2019), Procedia of
Economics and Business Administration, 15-16 November, Bucharest,
Romania, pp 17-22.

C28

Sarmaniotis, C., Xariopolitou, A. Papaioannou, E. and Tsekouropoulos,
G. (2019). “Patients’ satisfaction with public healthcare services: the case
of three Municipal Health Clinics in Thessaloniki area” in International
Conference on Contemporary Marketing Issues (7" ICCMI 2019), 10-12
July 2019, Heraklion, Crete, Greece, pp.189.

Cc27

Tsekouropoulos, G., Theocharis, D., Papaioannou, E. (2019). “Travel
website characteristics and their impact on consumers’ intention to make
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purchases” in International Conference on Contemporary Marketing
Issues (7" ICCMI 2019), 10-12 July 2019, Heraklion, Crete, Greece,
pp.192

C26

Assimakopoulos, C. Sarmaniotis, C., Papaioannou, E., Antoniadis I. and
Kotzaivazoglou. I. (2019). “The effect of customer — centric orientation and
international strategy effectiveness on hotels” in TOURMAN 2019, 3™
International Scientific Conference “Tourism, travel and hospitality at
crossroads: The way ahead”, 24-27 October, Thessaloniki, Greece,
pp.289-293.

C25

Apautratldakn, ., Toekoupdtmoudog, [., Mamaiwdvvou, E. (2019)
“Wnoiokéd Mdapketivyk Kai Aladiktuo: H ZuppfoAn Tng Zmnv EmAoyA
IBIWTIKAG ZXOAIKAG Movadag Ztnv Mepipépeia Tng Oecooalovikng” 2"
International Congress on Management of Educational Units, 29
November-1 December, 2019, Thessaloniki, Greece, pp. 825-829.

C24

21ouTtrdg, I., Mamraiwdavvou, E. Aonuakdtoulog, K. kai Névog, I. (2019).
‘H E@apuoyry Twv ouoTnUATWV OIaXEIPIONG OXECEWV ME TNG TTEAATEG
(CRM) kai Twv social media oTta TrAVETOTAUIO KOl TNG UTTNPECIES
ekTaideuong” 2™ International Congress on Management of Educational
Units, 29 November-1 December, 2019, Thessaloniki, Greece, pp. 848-
854.

C23

Mamaiwavvou, E., Navog, |., ToekoupdtToulog, . Kai AonuakOTTouAog,
K. (2019). H xpron ocuotnuatwv CRM ota oénudéoia voookouegia: H
TIEQITITWON TWV  VOOOKOWEiwWv Tng Oeoocalovikng, 1° International
Congress on Management of Healthcare & Welfare Units (ICOHEMA
2019), 29 Nov-1 Dec, Thessaloniki, Greece, pp. 82-102.

A6 diopiopud wg Emrikoupn Kabnyntpia

C22

Sarmaniotis, C., Assimakopoulos, C., Kostoglou, |. Papaioannou, E.
(2018). "Factors moderating guest’s satisfaction over Mediterranean
countries", in International Conference on Contemporary Marketing Issues
(6th ICCMI 2018), 27-29 June 2018, Athens, Greece, pp. 590-596

C21

Papaioannou, E. Sarmaniotis, C.& Assimakopoulos, C. (2018). "Social
media marketing in the hotel industry: a case study of a hotel chain in
Brussels", in TOURMAN 2018, 2nd International Scientific Conference In
search of excellence in tourism, travel & hospitality management, 25-28
October 2018, Rhodes, Greece, pp. 105

C20

Assimakopoulos, C. Pavlidou, M. Kostoglou, |. Sarmaniotis, C.,
Papaioannou, E. (2018) "How the trip type and Hotel's facilities are
related", in TOURMAN 2018, 2nd International Scientific Conference In
search of excellence in tourism, travel & hospitality management, 25-28
October 2018, Rhodes, Greece, pp. 136-141.

C19

Kilipiris E., Lamperis G., Kargidis P., Papaioannou E. (2017) “Social CRM
applications in the aviation industry: the case of a Greek airline carrier” 5
International Conference on  Contemporary Marketing Issues
(ICCMI2017), 21-23 June, Thessaloniki, Greece, p214-222.

C18

Assimakopoulos C., Papaioannou E., Sarmaniotis C.(2017). “Customer
Centric Orientation of Companies Management and Its Effectiveness on
International B2B Strategy” 5" International Conference on Contemporary
Marketing Issues (ICCMI2017), 21-23 June, Thessaloniki, Greece, p207-
213.
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C17

Assimakopoulos C., Papaioannou E., Sarmaniotis C., Gounas A., (2016),
“‘Examining the Service Quality Dimensions of a Greek Price Comparison
Platform: The Skroutz.gr case,”, 4" International Conference on
Contemporary Marketing Issues (ICCMI 2016), 22-24 June, Heraklion,
Greece, p178-184.

C16

Sarmaniotis, C., Papaioannou, E. and Assimakopoulos, C. (2015) “CRM
from the user perspective: Proposed Research Model”, 3nd International
Conference on Contemporary Marketing Issues (ICCMI 2015), 30 June - 2
July, London, p488-494.

C15

Kaplanoglou, P.l., Stoupas, G., Papaioannou, E. and Siakas, K.V. (2015)
“Social Media Unified Process, 3nd International Conference on
Contemporary Marketing Issues (ICCMI 2015), 30 June - 2 July, London,
30 June - 2 July, London, p.322-331.

C14

Assimakopoulos, C., Sarmaniotis, C. and Papaioannou, E. (2015)
“Moderating factors of hotel's room price originating from online reviews”,
3nd International Conference on Contemporary Marketing Issues (ICCMI
2015), 30 June - 2 July, London, p34-39.

C13

Papaioannou E., Sarmaniotis C., Assimakopoulos C., Sarakintzis P.,
(2014) "Dimensions of e-Commerce and e-CRM in International Business
and Marketing Processes", 2nd International Conference on
Contemporary Marketing Issues (ICCMI 2014), 18-20 June 2014, Athens,
Greece, pp. 773-778.

C12

Papaioannou, E., Assimakopoulos, C., Sarmaniots, C., Georgiadis, C.K.,
(2012) “The Impact of E-CRM Features in Websites on Marketing
Communication: Evidence from the 500 Largest Greek Companies” 010
International Conference on  Contemporary Marketing Issues
(ICCMI2012), Thessaloniki, Greece, 13-15 June.

C11

Gkiouzepas, L., Sarmaniotis, C., Papaioannou, E., Assimakopoulos, C.,
"Happy is Up: How Deep-Rooted Metaphors Influence the Effectiveness of
Tourism-Related Print Ads?", International Conference on Contemporary
Marketing Issues (ICCMI 2012), 13-15 June 2012, Thessaloniki, Greece,
pp. 156-162.

C10

Papaioannou, E., Sarmaniotis, C., Georgiadis, C., and Assimakopoulos,
C., "Strategic integration of feedback (reputation) mechanism with
Customer Relationship Management (CRM) system in the hotel sector",
2nd Advances In Hospitality And Tourism Marketing And Management,
2012, 31 May-3 June 2012, Corfu, Greece.

C9

Papaioannou E., Georgiadis K. C., Assimakopoulos C., Manitsaris A.,
(2011), “Optimizing The Quality Of Multimedia Information Experience In
E-Commerce: An Empirical Examination”, oto 1st International
Symposium &10th Balkan Conference on Operational Research,
September 22 - 25, 2011, Thessaloniki, Greece, pp. 146-153.

C8

Papaioannou E., Sarmaniotis C., Assimakopoulos C., Georgiadis K. C.,
(2011), “A successful deployment of an ERP system: A case study of a
small Greek company”, oto 8"International Conference on Enterprise
Systems, Accounting and Logistics (8" ICESAL 2011) 11-12 July 2011,
Thassos Island, Greece.

C7

Papaioannou E., Georgiadis K. C., Kourouthanassis E. P., Giaglis M. G.,
(2011), “Profiling the Mobile Phone Users and their Relationship to the
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Internet Services and Portals”, 10" International Conference on Mobile
Business, (IEEE), 20-21 June, Como, ltaly.

C6 | Papaioannou E., Sarmaniotis C., Assimakopoulos C., Sotiriadis M.,
(2011), “CRM Systems Employed in the Hotel Sector: A Case of a Greek
5-star Hotel’, Advances In Hospitality And Tourism Marketing And
Management 2011, 19-24 June, Istanbul, Turkey.

C5 | Sarmaniotis C., Assimakopoulos C., Papaioannou E., Tilikidou I., (2011),
“Construction of a Measure of Hotel Management Attitude Towards
Customer-Centric Orientation”, International Conference, Special Interest
Tourism & Destination Management, 27-30 Aprili 2011, Kathmandu,
Nepal.

C4 | Sarmaniotis C., Papaioannou E., Assimakopoulos C., "Aspects of CRM
Systems Employed by Export Companies in Thessaloniki Area", 7st
International Conference on Supply Chain, 01 - 02 October 2010, Katerini,
Greece.

C3 | Assimakopoulos C., Papaioannou E., Sarmaniotis C., (2010), “The
Contribution of CRM Marketing Variables Towards Improving Company's
Performance: A Case of Thessaloniki Area Hotels”, 17th International
Conference on Global Crisis and Economic Policies, 25-27 October 2010,
Thessaloniki, Greece.

C2 | Sarmaniotis C., Papaioannou E., Assimakopoulos C., (2010),
“Characteristics and Dimensions of CRM Systems Employed in Northern
Greece Hotels” International Conference on Sustainable Tourism: Issues,
Debates & Challenges, 22 — 25 April, 2010, Crete, Greece, pp.1031-1041.

C1 | Zappaviwtn, X. kai Mamraiwdavvou, E. (2006), “Alcotdoelc Tng
Z1patnyikng tou CRM: Avaokdtnon tng Emotnuovikig BiBAioypagiag,
Kartnyoplotroinon Zntnudtwy kai Evromopdg Epsuvntikwyv Kevwv” oto 10
EmoTtnuovikd Zuvédpio Tou TEI ABrivag, H EmoTtAun tng Aioiknong otov
210 Aiwva: Taoelg, E¢eAiteig kai MNpootTikég, 25-26 Mdiou, ABrjva.

7. AHMOZIEYZEIZ :E EFKPITA ENIZTHMONIKA AIEGNH
NMEPIOAIKA

J16| Delistavrou, A., Tilikidou, |. and Papaioannou, E. (2023). Climate Change
Risk Perception and Intentions to Buy Consumer Packaged Goods with
Chemicals Containing Recycled CO2, . Journal of Cleaner Production, 382.
dOi.org/10.1016/}.jclepro.2022.135215

J15 Delistavrou, A., Tilikidou, I.,Papaioannou, E. (2022). Executives’ insights

about by-products made by recycled CO2: the case of CPGs industry.
Accepted for publication in the European Journal of Accounting and
Management, Accepted to be published.

J14| Delistavrou, A., Papaioannou, E. & Assimakopoulos, C. (2022),
Consumers’ decision to purchase online ecological personal care products:
a moderated TPB model, International Journal of Business Science and
Applied Management, Vol. 17, No. 2, pp. 34-47.

J13| Kilipiri, E., Markomichelakis, D. & Papaioannou, E. (2022), The use and
effectiveness of social media marketing on firm's performance and value
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creation on stakeholders: evidence from Greek B2B exporting firms,
International Journal of Technology Marketing,Vol.16, No 1-2, pp.111-130.

J12

Theocharis, D. and Papaioannou, E. (2020). Consumers' responses on
the emergence of influencer marketing in Greek market place, International
Journal of Technology Marketing, Vol.14, No.3, pp. 283 — 304.

J11
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